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Context
This year, VELUX®, market leader in home 
improvement, is participating for the first 
time in the prestigious Paris Design Week.

Its presence at this major annual design 
event manifests not only a philosophy 
based on the transformation of space, but 
also an artistic approach.
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Event venue
Main floor

VELUX ART : how to transform spaces thanks to us and our partners.
A design creation.



First and second floor

How to decorate your space thanks to relevant partners from all the home
aspects (and even until the closet!)



Sous-sol

The core : VELUX heritage, how to discover
in 10 points the history of our brand



VELUX ART & Paris Design Week
This year, VELUX is participating for the first time in the prestigious Paris 
Design Week, manifesting not only a philosophy based on transforming 
spaces, but also an artistic approach. Reinventing spaces is at the core of 
the VELUX mission. By optimizing natural daylight and fresh air, VELUX 
transforms interiors into comfortable, welcoming spaces bathed in 
daylight from its roof windows which all feature two fundamental design 
concepts: functionality and esthetics. Alongside partners like La Redoute 
Intérieurs, Farrow & Ball, Kramer and SMEG, VELUX invites Galerie Joseph 
visitors to discover 4 rooms of a house, fixed up to create a feel-good 
cocoon.

VELUX is also launching its VELUX ART project, where art takes pride of place in 
interior decoration. Creating an ephemeral gallery, VELUX ART displays the 
works of illustrator Pascal Campion and photographer Thomas Braut, and 
showcases the work of OCEANCHILD. This artistic pop-up is also a veritable 
journey for the senses. Visitors will enjoy a specially mixed playlist by Radio 
Nova in an olfactory ambience created by Essential Parfums.

Their art contributes to the experience, showing how transforming a space can 
be as much about design as about artistic expression in all its many forms, 
giving a collective boost to well-being. At this high spot of design, art and 
interior design, VELUX offers each visitor a unique experience to feel, 
experience and imagine

Partners



Pascal Campion
Growing up in New Jersey, Pascal found his artistic calling as a child while 
copying the covers of his comic books. A Narrative Illustration graduate of 
the École des Arts Décoratifs in Strasbourg, Pascal Campion safeguards the 
essence of traditional narration while embracing new technologies. His 
new-found computer skills opened up a world of possibilities and he soon 
established himself as a pioneer in the field of digital design.

Pascal Campion has enjoyed a rich and varied career. Jack-of-all-trades, he 
alternates between scriptwriting for Disney, directing short films, and 
illustrating for The New Yorker. His love for animation is apparent in the list of 
collaborations including iconic films such as Moana, Klaus, The Penguins of 
Madagascar and The Secret Life of Pets. One of his most personal projects is his 
“sketch of the day”. He shares daily drawings on social media, reflecting beauty 
of life’s fleeting moments.

Paris Design Week is a chance for visitors to meet designers from around the 
world and admire their work. VELUX created VELUX ART in the same spirit, as a 
showcase for artists. Transformation and escapism are at the heart of the 
artistic approach. Just as natural daylight can completely transform a room, 
art has the power to alter a person’s psyche, carrying them off on the wings of 
imagination. VELUX ART invites you to discover the vision and creative 
universe of Pascal Campion.



Essential Parfums
Essential Parfums was founded with a rebellious spirit and the 
self-proclaimed mission to restore the essence of haute parfumerie 
by giving a group of elite perfumers carte blanche. They select the 
finest sustainable ingredients and transform them into olfactory 
masterpieces. The goal is also to celebrate the real artists behind 
the fragrance creations by having them sign each bottle. The results 
speak for themselves : exceptional perfumes at affordable prices.

Aware of its environmental impact, Essential Parfums has made 
sustainable development a priority. Our cardboard packaging is 
FSC-certified, ensuring forests are managed to strict environmental 
standards, and our glass comes from a supplier committed to a 
sustainable development policy.

As for the perfumers, they focus on natural and sustainable raw 
materials which create compelling fragrances, while benefitting 
communities of local producers and ecosystems alike. Essential 
Parfums fragrances are made using vegetal alcohol, distilled from 
beets, zero colorings and are between 86% and 93% natural.

Perfume making, as an art form, is showcased in the VELUX ART Gallery. 
Beyond its creative aspect, perfume also plays an essential role in 
French art de vivre. The display of this collection of 8 perfumes 
provides an olfactory experience which develops our senses and our 
emotions within the home. A way to promote well-being, in every 
sense of the word.



Farrow & Ball
Farrow & Ball has been based in Dorset, England, since 
1946. To this day, the brand remains dedicated to 
handcrafting richly pigmented paints and unique 
wallpapers using only the finest ingredients. In addition 
to the curated collection of 132 paint colours by Farrow & 
Ball, archived shades enable customers to explore the 
brand’s history, offering a rich and varied palette.

The extraordinary way these richly pigmented colours react 
to natural light is what helps to create the signature Farrow 
& Ball look – deep colours with complex undertones. Light 
plays such a vital role in colour that the Farrow & Ball teams 
design shade under every kind of light, so it will be perfectly 
balanced in all settings.

This partnership with VELUX enables to further explore the 
positive power of colour and light, and how it can be 
channeled to transform our houses into happier, healthier 
spaces.



Farrow & Ball
x Christophe John Rogers
This fall, Farrow & Ball is collaborating with American fashion 
designer Christopher John Rogers to launch Carte Blanche, a 
capsule collection of pattern and colour. With Carte Blanche, Farrow 
& Ball usher in the iconic style and distinctive enthusiasm of 
Christopher John Rogers, rocking the world of interior design. Made 
up of four neutral tones, eight statement shades and three playful 
wallpaper prints, this range of handcrafted colours and papers 
showcases a very personal, expressive style.

Inspired by childhood memories of food and family, the 12 new shades 
range from bright blue to fresh green, punchy pink to structural 
neutrals. The result is a colour palette bursting with expression and 
exuberance. A first for Farrow & Ball, the collection also includes three 
new wallpaper patterns, all featuring bold shapes and available in 
three Carte Blanche colourways. Exquisitely fashioned but far from 
restrictive, the elements can be effortlessly and endlessly combined.

Carte Blanche features the best of tradition and modern design, 
blending the classic inspiration and traditional techniques perfected 
by Farrow & Ball over 75 years with a dash of the unexpected, forging a 
timeless look to delight this season, and many more.



Kramer
Kramer Group is a French leader on the faucets and fittings market. 
Discover its legacy through the lens of its savoir-faire.

Kramer Group combines craftsmanship, manufacturing and industrial 
processes. The entire value chain—from product design to foundry to 
finishes—is located in France.

Studio Kramer/Horus experts dream up the bathrooms of tomorrow and 
meet exacting customer demands, even creating bespoke pieces. Kramer 
Group collaborates on a regular basis with the top names in design, such as 
MHNA Studios, Pierre Yovanovitch, Jacques Garcia and Tristan Auer. The 
group carries its legacy forward by promoting sustainable development. 
Compliance with the ISO 26000 Social Responsibility Guidance Standard 
earned the company an EcoVadis Gold rating in 2022.

For its first participation in the Paris Design Week, in collaboration with 
VELUX, Kramer is spotlighting two materials emblematic of its expertise, 
Stainless Steel 316 and ceramic sanitary ware. The first is an alloy which 
differs from Stainless Steel 304 by the addition of molybdenum, a pure 
metal providing enhanced durability.

The production of ceramic bathroom fixtures is a delicate alchemy of 
materials, specific molding and enameling techniques, a rare skill among 
artisans. It embodies the nobility of craftsmanship, cultivated by La 
Jurassienne de Céramique, an EPV (Entreprise du Patrimoine Vivant), or 
Living Heritage Company VELUX ART.



Founded in Roubaix in 1837, La Redoute has always embodied French 
style. La Redoute Intérieurs, the iconic brand’s furniture and decoration 
designer, is not only on-trend, but a veritable trend-setter.

The new 2023 Fall-Winter collections mark a return to minimalism with the 
Japandi style where black and white meet light wood. Here, the focus is 
more than ever on natural materials and craftsmanship. The 
architect-interior designer spirit of the 1940s to 70s is also back this 
season in a range featuring chrome, smoked glass, wool and corduroy. Then 
there are forays into Italian style with a strong artistic slant. As for family 
homes, they are reinvented with a country charm featuring traditional, 
floral and plaid patterns. Colour schemes are brimming with greens and 
caramels set off by shades of brown and purple. Finally, La Redoute 
Intérieurs presents its “Les Ingénieux” collection: handsome, practical 
furniture to facilitate everyday life and makes the most of your space.

In addition to its creations, La Redoute Intérieurs also carries a strong 
message. Our home is at the center of our lives, a place for gatherings, and 
a safe place where we can recenter ourselves. Ideally, our home should be 
comfortable, healthy, inspiring and visually appealing. This is the spirit 
behind its collaboration with VELUX in the VELUX ART project. This 
partnership between the two brands spotlights their shared vision of 
transforming spaces into havens of peace. VELUX, expert in natural daylight 
and ventilation, pairs perfectly with the talents of La Redoute Intérieurs to 
create warm and welcoming decors. The perfect time, and place, to start 
imagining your dream home.

La Redoute Intérieurs



Radio Nova
Free-thinking, inquisitive, festive and creative, Radio Nova is a 
leading-edge music media founded in 1981. It prides itself on 
showcasing emerging musical and cultural talents from around the 
world. Always eager to share this avant-garde vision, Radio Nova 
embarks with VELUX ART on a multisensory journey. While visitors’ eyes 
take in the innovative designs and layouts, their ears will be treated to 
an exclusive soundtrack put together by Radio Nova programmer 
Christian Nzonta.

A DJ and member of the 2023 Artistic Director’s Club jury in the Sound 
Design category, he wanted to establish a parallel between music and 
design. For him, these two sectors share the same creative and 
multidisciplinary intellectual approach. The resulting playlist was 
carefully curated to reach out, move people, and improve their daily life.

The chosen artists all share exceptional creativity, the ability to invest their 
music with a sound esthetic conveying an influence, a subject, an image or 
a period using synthetic and organic approaches. The result is an arty, pop 
& fresh groove promoting contemplation and introspection.

Music has this unique power to completely alter the atmosphere of a place. 
Like impeccable lighting or a well-designed layout, a melody or rhythm can 
redefine a room, making it warm, spirited or soothing. It turns out music 
and VELUX have something in common: both excel at transforming space.



A classically trained artist, Augustin Gravet launched the OCEANCHILD 
project in 2018. What began as a creative outlet slowly shifted into a 
full-fledged clothing brand, rooted in artistic creation, sustainability and a 
circular approach.

Working in Anglet, Augustin Gravet infuses his personal creations with Basque 
Country inspiration. His brand embodies the sweeping changes in today’s 
textile industry. It transforms second-hand clothing into unique pieces, each 
hand-printed using linocut stamps. These hard-wearing, original jackets serve 
as a canvas for drawings inspired by cave paintings and Huichol art.

By promoting eco-responsible sourcing, sharing as a core value and artistic 
diversity, OCEANCHILD grows and changes, outside the box, bringing a group of 
designers together with the common goal of upcycling. Each piece is a 
response, a celebration and a quest for singularity. This participation in the 
Paris Design Week is more than just a showcase. Being part of the VELUX ART 
incubator and its network has enabled OCEANCHILD to widen its audience and 
spread the word about its work.

It is also the proof that when large companies like VELUX support young 
talents, art, innovation and responsibility can converge, creating sustainable 
and positive impact. During the Paris Design Week, you are invited to discover 
the OCEANCHILD capsule featuring

OCEANCHILD



SMEG
For over 75 years, the Italian SMEG brand has carved out a unique place 
for itself in the home appliance market and become a force to be 
reckoned with in terms of both qua-lity and design. SMEG products have 
achieved iconic sta-tus, winning over architects, designers, and 
especially loyal consumers.

While some people think appliances are best kept out of sight, SMEG 
products beg to differ. They are made to be displayed, like works of art. 
SMEG believes that style is a distinct concept. It is the way a product 
communicates with its surroundings and enables users to interact with it. 
Savoir-faire, creativity and style are direct descendents of SMEG’s Italian 
birthright and define the company’s commitment to make everyday objects 
into things of beauty.

Featuring retro curves and lines, the celebrated ‘FAB’ refrige-rators with 
their iconic design position themselves as eclectic, non-conformist and 
eco-sustainable home furnishings. With its singular esthetic sense, SMEG 
has developed a full range of appliances that transfigure spaces and how 
they are used. The quintessence of this legacy is the 50s Style collection, a 
consummate blend of retro design and technology. Bright colors, chrome 
details and rounded shapes make these ap-pliances—be they big or 
small—eye-catching features in any kitchen.

During the Paris Design Week, SMEG will be displaying its products 
alongside VELUX, inviting visitors to discover the bold yet timeless 
statement made by this year’s new color: emerald green.



Thomas Braut is a French photographer and Art Direc-tor. With all the fugue 
of the self-taught, he embraces his art with a fresh perspective. Brilliant 
colors and meticu-lous staging conspire to give his works epic scope. His 
in-fluences range from the exuberance of Baroque paintings to the 
effervescence of American pop culture. Through his lens, a routine activity 
becomes a glorious moment of time-less beauty. His unique signature has 
opened doors to pres-tigious collaborations on projects with Katy Perry, 
Céline Dion, international luxury brands, French TV channel TF1, and more.

Expressing himself primarily through photo montage, alche-my between 
the initial shot and meticulous post-production, Thomas Braut creates 
elaborately staged scenes. They allow him to construct his own personal 
universe where every ele-ment, from lighting to the smallest detail, has 
been carefully thought out.

Thomas Braut presents Escape, an introspective collection. These works 
express a longing for change, the quest for mea-ning and escape. In each of 
the works on display at VELUX ART, the protagonists all seem to be asking 
themselves ‘What am I doing here?’ The works symbolize the moment of 
soul-searching when they will make the decision to escape and change 
their life. Hidden amidst stunningly beautiful decors, these isolated 
individuals meditate life in spectacular Ame-rican settings.

Thomas Braut



Daylight Advisory Design
When it comes to renovating or remodeling a space, every detail counts. 
Light, comfort and optimal use of a room are all essential. To help you 
with these key steps, VELUX has developed a new ‘Homeowner 
Consulting’ service to guide you through your home improvement 
project from start to finish. Daylight Advisory Design is a free 
consulting service for homeowners who want to remodel their space to 
enjoy the well-being provided by natural daylight and fresh air.

VELUX provides a team of five advisors accessible direc-tly via their 
website. Homeowner consulting begins with a simple phone call followed 
by shared visual elements, a 3D simulation of the planned remodel and, 
finally, putting you in contact with qualified artisans who will take over to 
com-plete your project.

During the Paris Design Week, VELUX presents VELUX ART: an event that 
exemplifies how design, furnishings, daylight, color and art can combine to 
turn our homes into havens of well-being. It’s the perfect illustration of the 
VELUX com-mitment to transform each space into a cheerful room 
blen-ding comfort, beauty and functionality. Come join us to see, feel and 
experience everything VELUX has to offer. Plus, it’s a great place to get ideas 
for that design boost you’ve been dreaming about: a process that Daylight 
Advisory Design can speed along its way.
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September 7th
Press Day

• 33 journalists

• French journalists

• Regional journalists (France,Italy, Portugal, Spain)

• Press junket Interviews with André Dot

TOTAL audience

more than 8M (8 277 698)



158 676€
Add Value

September 7th
French journalists guest list

Magazine Journalist

MEDIA FIRST NAME LAST NAME MEDIA REACH IG Reach

SPAIN MEDIA Mujer Hoy Elena Castelló 1100000 n/c
Arquitectura y DiseñoGala Mora 1100000 n/c

ITALY MEDIA CASA FACILE Nicoletta Carbotti  327000 688000

COSE DI CASA Luisa Bellotto  10000 182000

FRANCE MEDIA
LE MONITEUR Véronique Cottier 819000 n/c

COTE MAISON Camille Voituriez 1360000 n/c

ELLE DECORATIONAlejandra Manzano 2410000 n/c

Público Inês Freitas 335540 n/cPORTUGAL MEDIA

Regional media report



• Clippings examples

Paris Design Week - Media report



Social media

• Contest activation : @beautylicieuse • Contest activation : @pointp_fr
182K Followers 30,9K Followers

• Top 3 instgram posts @veluxfrance

TOTAL followers gains 3K

80K
views

7K
views

4,8K
views

82
likes

https://www.instagram.com/p/CxGJs-BNGLB/
https://www.instagram.com/p/Cw8TRPINyyX/
https://www.instagram.com/p/Cw8TRPINyyX/
https://www.instagram.com/p/CxAv1uJoRE8/
https://www.instagram.com/pointp_fr/


September 8th
Influence Day

554K

more than 2.6M
(2 602 000)

+2M
(2 048 000)

Followers Reach
(10 profiles
contracted)

Followers Reach
(guest profiles,
non-contracted)

TOTAL Followers Reach



September 8th
Parisian Social party

TOTAL guests

more than 600 



Nora Dumoulin
@noracontetout
182K Followers

Paul Second | Toits de Paris
@toits_de_paris
288K Followers

Virginie Fauconnier
@virginiefauconnier_

8,1K Followers

Marjorie LAUBA
@marjo_lbl

86,2K Followers

Camille
@cosyhomebycamille

79,9K Followers

Valerie Dewilde
@valeriedewilde
146K Followers

Alexandra Guerain
@alexandraguerain

288K Followers

September 8th
Influencers content

Emilien Malbranch
@emilienmalbranche

128K Followers

Mathieu RICHARD
@mathieurichard
245K Followers

70,4K
views

128K
views

245K
views

https://www.instagram.com/reel/CxLdlAntZtb/
https://www.instagram.com/p/CxI9VxiIXR0/
https://www.instagram.com/p/Cxdc0kHou2o/
https://www.instagram.com/p/CxKgtqFodcd/
https://www.instagram.com/p/CxI3peTtN_y/
https://www.instagram.com/p/CxI8VkpNtsG/
https://www.instagram.com/p/CxI2FqwMP4V/
https://www.instagram.com/p/CxN6AgaNiGo/
https://www.instagram.com/reel/CxOOCPRslw5/


September 9th
VIP Maison & Objet - Journalists guest list 50

journalists



September 14th
Archistorm day

Last name First name Profession Company

Last name First name Profession Company

50
 people

Partnership with Archistorm, a magazine dedicated
to architecture, interior design and contemporary art. 

50 architects
and interior designers



Content

Press Kit

When it comes to renovating or remodeling a space, 
every detail counts. Light, comfort and optimal 
use of a room are all essential. To help you with 
these key steps, VELUX® has developed a new 
service: homeowner consulting. 
experts will guide you through your home impro-
vement project from start to finish. Say goodbye to 
the anxiety of those early planning stages! VELUX® 

has changed its customer approach by offering 
personalized advice. 
is a consulting service for homeowners who 
want to remodel their space to enjoy the well-
being provided by natural daylight and fresh air. 
VELUX® provides a team of five advisors, experts in 
the field, accessible directly via their website. This 
service offers free, personalized recommendations 
at every step of your project.

VELUX®

simple phone call followed by shared visual ele-
ments, a 3D simulation of the planned remodel 
and, finally, putting you in contact with qualified 

-
LUX®-approved installer takes over to complete 
your project. From major renovations to a minor 
facelift to an extension or even a loft conversion, 
VELUX® is a perfect fit. The focus is on filling your 
home with fresh air and natural daylight. This 
enhances the comfort of your home, making each 
room brighter and more welcoming. Our service 
is already a success: over 500 requests were 
received in just three months during the expe -
rimental phase.. And since the official launch, 
this figure has tripled to 1500 requests.

DAYLIGHT ADVISORY DESIGN 
HOMEOWNER CONSULTING 

But this innovative service has much more to offer 

VELUX® presents VELUX®

demonstrate 
color and art can combine to utterly transform 
our homes. It’s the perfect illustration of the VE-
LUX® commitment to transform each space into a 
cheerful room blending comfort, beauty and func-
tionality. Come join us to see, feel and experience 
everything VELUX ® has to offer.

dreaming about: a process that Daylight Advisory 

More informations here

BEFORE

AFTER

BEFORE

AFTER

Founded in Roubaix in 1837, La Redoute has 
always embodied the very essence of acces -
sible French style. Chic, casual, and fun, it 
celebrates an art de vivre admired around the 
world.  La Redoute prides itself on building 

families, while reflecting societal changes for 
nearly 180 years.

LA REDOUTE 
INTÉRIEURS

La Redoute Intérieurs, the iconic brand’s furniture 

a veritable trend-setter at the forefront of fashion 
and modern spirit. Focusing on a functional, affor-
dable and creative approach, it has forged a unique 

products with their distinctive duo of creativity and 
innovation. The new exclusive 2023 Fall-Winter 
collections are the perfect example, marking 
a return to minimalism with the Japandi style 
where black and white meet light wood. Here, 
the focus is more than ever on natural materials 

spirit of the 1940s to 70s is also back this season 
in a range featuring chrome, smoked glass, wool 
and corduroy. 

There are also forays into Italian style with a 
strong artistic slant. As for family homes, they are 
reinvented with a country charm featuring tradi-
tional, floral and plaid patterns. Colour schemes 

shades of brown and purple. From the quality of the 
fabric to the finishing touches, no detail of these 
new ranges is left to chance. Finally, La Redoute 
Intérieurs presents its “Les Ingénieux” collection: 
handsome, practical furniture to facilitate everyday 
life and makes the most of your space. Unique style, 
quality materials: these beautiful and ingenious 
creations adapt to fit your lifestyle, from your first 
cup of coffee to the last “goodnight”. In addition to 
its creations, La Redoute Intérieurs also carries a 
strong message. Our home is at the center of our 
lives, a place for gatherings, and a safe place 
where we can recenter ourselves. Ideally, our 
home should be comfortable, healthy, inspiring and 
visually appealing. 

This is the spirit behind its collaboration 
with VELUX ® in the VELUX ® ART project. This 
partnership between the two brands spotlights 
their shared vision of transforming spaces into 
havens of peace. VELUX®, expert in natural daylight 
and ventilation, pairs perfectly with the talents of 
La Redoute Intérieurs to create warm and welco-
ming decors.

La Redoute Intérieurs 
celebrates furnishings and decoration as a 
veritable art de vivre within the VELUX ® ART 
gallery , inspiring us all to reinvent our homes.

More informations here

The result is a directional palette of paint co -
lours with an extraordinary response to light 
and artisanal wallpapers  with a tactile finish, 
achieved by printing paint on paper. Together, 
they transform homes of all kinds, inside and out, 
all over the world. From ultra-matt, durable Dead 
Flat to mould-protected Modern Emulsion best 
for kitchens and bathrooms, and even choices for 
exteriors or historic properties, each high perfor-
mance finish is crafted with a precise balance of 

-
pounds) water base. This creates an extraordinary 
depth of colour and an unrivalled finish. In addition 
to the curated collection of 132 paint colours by 
Farrow & Ball, archived shades enable customers 
to explore the brand’s history, offering a rich and 
varied palette.

VELUX® ART is an encounter of fundamental 

functionality – which join forces to transform 
four rooms. These spaces, staged at the heart of 
a gallery like works of art, are metamorphosed 
by the various structural elements. The Farrow 
& Ball products, and their superlative response to 

vital role in colour that the Farrow & Ball teams 

the paint colour will be perfectly balanced in all 
settings. This partnership with VELUX ® enables 
to further explore the positive power of colour 
and light,  and how it can be channeled to transform 
our houses into happier, healthier spaces.

FARROW & BALL

Farrow & Ball has been based in Dorset, England, 
since 1946. To this day, the brand remains 

paints and unique wallpapers using only the 

also presenting Carte Blanche, a new capsule 
collection of colours and wallpapers created 
in collaboration with celebrated American 

Through Carte Blanche, Farrow & Ball brings Rogers’ 
distinctive flair and unmistakable joy to the word of 
interiors. A foundation of four neutrals, eight state-
ment shades and three playful wallpaper prints, this 
palette of handcrafted paint and paper places the 
emphasis on expressive, individual style. Inspired by 
cherished memories of food and family, the 12 new 

cheerful pink to structural neutrals. The result is a 
colour palette of elevated exuberance. 

For the first time, the collection also includes 
three new wallpaper patterns centred around 
playing with shape, each available in three 
Carte Blanche colourways . Exquisitely fashioned 
but far from restrictive, the elements can be effort-
lessly combined with endless possibilities.Carte 
Blanche brings together the best of heritage and 
modernity, combining classic inspiration and the 
traditional techniques Farrow & Ball has perfected 
over 75 years with an unexpected twist, for a time-
less look that delights this season and many more.

Discover Farrow & Ball paints and wallpapers

Perfumers are too often relegated to the wings 

take center stage. The goal of Essential Parfums 
was therefore to shine the spotlight on the 
real artists —the stars! — behind their perfume 

speak for themselves: exceptional perfumes at 
affordable prices and presented in eco-friendly 

ESSENTIAL 
PARFUMS

Boasting over 25 years of perfume-making 
experience, Essential Parfums was founded 
with a rebellious spirit and the self-proclaimed 
mission to restore the essence of haute parfu -

carte blanche to create, impose no constraints, 
no limits. To set things in motion, Essential 

master perfumers and senior perfumers, taking 
care to select, whenever possible, the finest 

olfactory masterpieces.

To share its passion for the art of perfume-ma -
king, Essential Parfums focuses now and forever 

Acutely aware of the environmental impact of its 
perfumes, Essential Parfums promotes sustainable 
development at every step of every creation. Our 

, ensu-
ring forests are managed to strict environmental 
standards, socially responsible and economically 
viable. Our glass comes from a supplier com -
mitted to a sustainable development policy 

 namely by replacing 
carbon-emitting gas furnaces with electric ones.  

As for the perfumers, they focus on natural 
and sustainable raw materials  which not only 

communities of local producers and ecosystems 

using vegetal alcohol, distilled from beets, and no 
colorings are added. Our perfumes are between 
86% and 93% natural.

construction phases, similar to work on a 
painting or sculpture.  It is only natural that they 
be displayed as artwork. Perfume-making, as an 
art form, is showcased in the VELUX® ART Gallery. 
Beyond its creative aspect, perfume also plays an 
essential role in French art de vivre. The display 
of this collection of 8 perfumes provides an 
olfactory experience which develops our senses 

within the home.  A way to promote well-being, in 
every sense of the word.

presents its 8 exceptional perfumes at VELUX® 
ART:

·  FIG INFUSION  
by Nathalie Lorson – Master Perfumer

·   NICE BERGAMOTE  
by Antoine Maisondieu – Senior Perfumer

·   THE MUSC 
by Calice Becker – Master Perfumer

·   BOIS IMPÉRIAL  
by Quentin Bisch – Senior Perfumer

·   ORANGE X SANTAL  
by Natalie Gracia-Cetto – Senior Perfumer

·   MON VETIVER  
by Bruno Jovanovic – Senior Perfumer

·   ROSE MAGNETIC  
by Sophie Labbé – Senior Perfumer

·   DIVINE VANILLE 
by Olivier Pescheux – Master Perfumer

More informations here

Kramer Group is a family-run business with genuine 
expertise in faucets and fittings. But what truly sets 
it apart is its combination of craftsmanship, ma -
nufacturing and industrial processes . The entire 

foundry to machining—is located in France across 
three main sites in the east of the country. Whether 
they are dreaming up the bathrooms of tomorrow 
or meeting exacting customer demands, the Studio 

KRAMER GROUPE

Today, Kramer Group has established itself as 
the French leader on the faucets and fittings 
market. Through its three brands, three identi -
ties and invaluable savoir-faire, Kramer Group 
invites you to discover a unique legacy. 

To boost the identity of their faucets, Kramer 

as MHNA Studios, Pierre Yovanovitch, Jacques 
Garcia and Tristan Auer.  These collaborations, 

providing a window into the future. This is an ap-
proach they share with VELUX®.

Kramer Group carries its legacy forward by 
committing to sustainable development and 
putting environmental protection at the core 
of its business. Concretely, this means strict com-
pliance with sanitary norms, as well as defining ten 
crucial challenges and four commitments addres-
sing social and environmental issues. Kramer 

-
print, promote talents in a healthy workplace, 
ensure responsible governance, and seek out 
ethical sourcing. Compliance with the ISO 26000 
Social Responsibility Guidance Standard has earned 
the company a number of distinctions, including an 
EcoVadis Gold rating in 2022.

Week, in collaboration with VELUX ®, Kramer 
is spotlighting two materials that epitomize 
its expertise: Stainless Steel 316 and cera -
mic sanitary ware. The first is an alloy which 
differs from Stainless Steel 304 by the addition 
of molybdenum, a pure metal providing enhanced 
corrosion resistance, and therefore durability, in 
any environment. The production of bathroom 
fixtures in ceramic—from the Greek «keramikos» 
meaning clay—is a delicate alchemy of materials, 
specific molding and enameling techniques, a 
rare skill among artisans. It embodies the nobility 
of craftsmanship, cultivated by La Jurassienne 

odes to excellence can be found in the world’s most 

the Ritz hotels in Paris and Vienna. From 7 to 16 
September, the Galerie Joseph will be hosting 
the most stunning Kramer Group products, 
alongside VELUX ®. A wonderful chance to dream 
and make plans for transforming your bathroom 
into a thing of beauty.  

More informations here

VELUX® ART: an ar-
tistic immersion at 
the heart of interior  

In addition to highlighting its innovative products, 
VELUX® is launching its VELUX® ART project, where 
art takes pride of place in interior decoration. Crea-
ting an ephemeral gallery, VELUX ® ART displays 
the works of illustrator Pascal Campion and 

the work of OCEANCHILD.  This artistic pop-up 
is also a veritable journey for the senses. Visitors 
will enjoy a dedicated playlist by Radio Nova 
in an olfactory ambience created by Essential 
Parfums. Their art contributes to the experience, 
showing how transforming a space can be as 

our well-being.

An annual highlight

® offers a unique experience 
® invites 

a metamorphosis of the space around them. 
Don’t miss this immersive experience from 
7 to 16 September 2023 at the Galerie 
Joseph, located at 5 Rue Saint-Merri in the 
4th arrondissement of Paris.

Galerie Joseph: three 
floors, one vision
Galerie Joseph becomes the theater of this 
transformation. Each floor tells a story. On the 

of the home: from the colorful kitchen by SMEG, 
to the comfy living room furnished by La Redoute 
Intérieurs, to the elegant Kramer bathroom. And 
throughout, Farrow & Ball colors and Essential 

the second floor, the works of various artists are 
displayed, each one playing with the surrounding 
space. In the basement, VELUX® rolls out its com-
pany history. Here, the brand’s past comes alive, 
shedding light on the VELUX® legacy and its mission 
to transform spaces.

Why is VELUX® 

Week?

Reinventing spaces is at 
the core of the VELUX ® 
mission. By optimizing 
natural daylight and fresh 
air, VELUX ® transforms 
interiors into comfortable, 
welcoming spaces bathed 
in daylight from its roof 
windows which all feature 

concepts: functionality 
and esthetics. Alongside 
partners like La Redoute 
Intérieurs, Farrow & Ball, 
Kramer and SMEG, VELUX ® 
invites Galerie Joseph vi -
sitors to discover 4 rooms 
of a house, furnished like a 
cozy cocoon. Take a jour -
ney through decoration 
and art to experience a 
new vision of a transfor -
med interior paired with 



Website

Visit the website

https://www.velux.fr/commencer-ici/veluxart


Web banners - radio nova

Desktop Newletter Mobile

Format Imps Prévues Imps Délivrées Taux Livraisons Ecart Clics Taux de clics

Bannière
Pavé 50 000 50 092 100% 92 241 0,48%

DISPLAY

Velux Art

Date Reçu par Taux d'ouverture PAP Délivrées Clics Taux de clics

14/09/2023 29 821 30% 9 050 13 0,14%

BANNIERE NEWSLETTER



Repetto Videos : VELUX Art x Swan Lake

Video clip here

https://www.youtube.com/watch?v=dfzX7WVSBqc&ab_channel=Pierre%26Thomas


Clip «Et si on sortait ce soir» - Jenifer

Exclusive content

Jenifer

894k followers 

French singer

293k followers 

200,8k followers 

1,4M followers 

Watch
video clip :
here

Instagram
posts

https://www.youtube.com/watch?v=9Cz9l1EmjU0&ab_channel=Jenifer


Thank you




