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Event venue GALERIE
Main floor JOSEPH

VELUX ART : how to transtform spaces thanks to us and our partners.
A design creation.
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First and second floor

How to decorate your space thanks to relevant partners from all the home
aspects (and even until the closet!)
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Sous-sol

The core: VELUX heritage, how to discover
in 10 points the history of our brand
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Historique
du Groupe VELUX

Villum Kann Rasmussen
(1909- 1993]
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n‘ﬁrL & Copenhagu
Rasmussen & Co, specialisée da 25 |5 tolty

Rasmussen est un dé
B

La fenétre
de toit VELUX

A Tautomne 1941, Villum Kann Rasmussen st invitd & ré-
poadre b un appel doffres pour dea fendtres de toit destinées &
deuy dook Danemark. Cette fenitre inmav armz B COmposs
ur et de zinc & lextérieur.

our dvitar Ta farmation dee e k|
verns est montd sur un cadre ntl mast La fanétra d
airgi parfaits L= ] ] ticuernent pas
dentretien. Elle présente des dlmenslc-ns standard correspon-
dant i 14 distance habituelle entre les chevrong de toit des mal
sons daroises
La nouvelle fantre est baptisde VELUX, mot formeé de & VE»
et # LU # pour lurmdére. La margue VELLX et
Danemark e 3 octobre 1947

En 1945, Villum Kann Rasmussen dépose un brovel pour une
fenétre rdversible VELUX « compléte », Squip une char-
nigre-pivot, Cette inncvation permet ¢ faire Ler le vantail
de |a fenétre sur son propre axe, facilitant ainsi e nettoyvage du
vitrage extérieur depuis lintérieur. La fendtre réversible VELUX
(FV) est Jancee en 1046,

Villum Kann Resmussen was an innovai
scientist and product developer with the matta "One experiment:
is better than a thousand expert views”,

igue  expérimental et nnovant,  Villum  Kann
loppewr de produits, animeé de Ia devise
nte % une expériance vaut mieux que mille avis dexperts #

Timeline
for the VELUX Group

Villum Kann Rasmussen
{1909 1993}
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The VELUX
roof window

In autumn 1841, KR was invited to tender for the roof windows
required for two Dantsh schools The new window construction
wias based on woed on the inside and zinc on the outside, The

made the noor “window wat riight and largely malnta-
nance-free. The window was made in standan 4 th
the usual distance between rafters in Danish roofs.

The new window was named VELUX, derived from VE for venti-
i LUK for Tight, VELUX wae registerad as a trademark
mark on 3 October 1343,

In 1845, Willum Kann Rasmussen filed for a patant for a “fully”
WVELLM reversible window with & plvot hinge. The new plvat
Hinge made it possible to rotate the window sash on 1ts own
axis, This meant that 1t was now easier 1o clean the cutside of
the window pane fros doars, The reversible VELUX window
[FV] was launched in 1346,

La fenétre VELUX GGL

Au cours des années 1860, le secteur des fend
place de plus en plus |4\pou1=r|(e Le nouvell
GGl est lan s e fenitre
caractinstiqueas au uuunihm a5
barre de manceuvre sur toutala |
ale [Fy-68), un volat dagrats
itrEprise.

tres de toit «

i
X, & savoir Ta
r.une charniéra-pivot & friction
t le vitrage solant spécifique &

¥

Sur certains marcheés
peu plus fatbles

ta que i France, oli las pantes de tott-ont un

ersian amels '\roo

5 anntes 1060 ot ra des décen
sieurs produits de protection cont
SE0IFES. qui raprésentent una part im;

d&"a res.

baptiséa GHL

Apartics

THE VELUX FOUNDATIONS

e

Les Fondations VELUX
Créda en 1871, fa Fondation VILLUM FONDEM devient
Tactionnatre principal du Groupe VKR Elle est -
par Ta Fondation VELUX FONMDEN, Dautr
egale'ne tle jour en Sul (1380} ¢

05 VEL

'epn=e dane fdes actions anciales et soutiennant dl‘fe rente
projets dans les doma nologie, du
:ne'né"ol;t de lenvircnnes

-+ VELUX ont attribué 5 millions
restnu na'lon dasvitraus de |a Sainte-Chapelle & Far

Institude en 1951, 1a Fondation des collaboratesrs du groupe
VKR a pour vocation de venir an aide aux employés et & leurs
50 dna.c |

proches, fants dgis de mains de
sont confrontds aux dprewves de la wia,

The VELUX GGL window

During the 19605, the focus on the roof windows business area w
Intensifled In 1968, the naw VELUX oot window was launche,
1068, This win ¢ featured the ¢l We.how sssocia
witha VI roaf window with wi

& pivot. hinge with full frict:on |r“.' 58- 8 vant |aLIon flap and the
COMpeny's own Insulating pane.

{n some markets ke the Franch, the roof slopes are somewhat lowar
navia, and on thesa markats toprhiung roof windows
lutlon. In 1977 the V
med the VTL In 1983, t

on called the GHL

Jmlngdncwqu uu\l‘lquu ber of VELUX
E and other ac al nehied
which w'u.ld Thke " p a significant share of rhe e

2 ue base,

The VELUX Founda‘m‘ons

deu' ol the L'Kk Grnua The
[\JlIrIUJLIUrI was foil in 1981 by the foundation VELUX
F""NDEN Other foundations were also created In Switzerland
1980} and in the USA {1891), The VELUX Foundations invests
major part of compan;s revenus in society and
SUPPOFtS @ number n scignee, technology,
voluntary social w ment and culture
example, n 2008 the ||le Iu ndations granted €5

ation of the stained glass windowe in La
apo:lo in Paris

E i
1 for the purposs of aqs'w—% employess and
latives, including crndn under 30 years of age, who face

proche, une matadie ou u dant, La
dgalement I'éducation des enfants des coll al:ora(e._us Bt
sautient des ans & but non Tucratil mendes dans le
jue dee socidiés du groupe.

volsinage géograph

Développement durable
et maisons modeles

;-. 2009, l& Greupe VELUX lance o3 stratdgie siimatique, L
da rddusra les émissions totales do CO2 “du Groupa VELUX da 2
dict & 2012 et de 50 % & Thorizon 2020 [par rapport & "‘JC?] an
diminuant ses prcp!e: émissiona ot en proposant des produits
permettant a s de réaliser des écoaomies déne
cacire de JELUX a constr

G5 Eurora. ot t Ta Maison  Air
Essannel, baséas sur le programme # Model Home
VELL Lobject!f est de construire des batiments n

3

1 Q!
& Vair frais et & une \-ue sur Ie*térle..

unfortunate uch as de nass or actidants The
foundation also suppc the education of children of
employees and grants :s.,uporl for nan-profit purposes in the
geographical vicinity of the VKR Groups compantes.

Sustainability
and Model Homes

IF 200, the VELUX Group Taunched its climats strategy, Th
to radurp Eha V Group's total CO2 impact by 205 in 20
ured comparad to 2007 by reducing ti
pa own 002 emiszions and to delivar pry CG.u_[S (hs( C:Juld "elo
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Partners

VELUX ART & Paris Design Week

This year, VELUX is participating for the first time in the prestigious Paris
Design Week, manifesting not only a philosophy based on transforming
spaces, but also an artistic approach. Reinventing spaces is at the core of
the VELUX mission. By optimizing natural daylight and fresh air, VELUX
transforms interiors into comfortable, welcoming spaces bathed in
daylight from its roof windows which all feature two fundamental design
concepts: functionality and esthetics. Alongside partners like La Redoute
Intérieurs, Farrow & Ball, Kramer and SMEG, VELUX invites Galerie Joseph

visitors to discover 4 rooms of a house, fixed up to create a feel-good
cocoon.

VELUXis also launching its VELUX ART project, where art takes pride of place in
interior decoration. Creating an ephemeral gallery, VELUX ART displays the
works of illustrator Pascal Campion and photographer Thomas Braut, and
showcases the work of OCEANCHILD. This artistic pop-up is also a veritable
journey for the senses. Visitors will enjoy a specially mixed playlist by Radio
Nova in an olfactory ambience created by Essential Parfums.

Their art contributes to the experience, showing how transforming a space can
be as much about design as about artistic expression in all its many forms,
giving a collective boost to well-being. At this high spot of design, art and
interior design, VELUX offers each visitor a unique experience to feel,
experience and imagine
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Pascal Campion

Growing up in New Jersey, Pascal found his artistic calling as a child while
copying the covers of his comic books. A Narrative Illustration graduate of
the Ecole des Arts Décoratifs in Strasbourg, Pascal Campion safeguards the
essence of traditional narration while embracing new technologies. His
new-found computer skills opened up a world of possibilities and he soon
established himself as a pioneer in the field of digital design.

Pascal Campion has enjoyed a rich and varied career. Jack-of-all-trades, he
alternates between scriptwriting for Disney, directing short films, and
illustrating for The New Yorker. His love for animation is apparent in the list of
collaborations including iconic films such as Moana, Klaus, The Penguins of
Madagascar and The Secret Life of Pets. One of his most personal projects is his
“sketch of the day’. He shares daily drawings on social media, reflecting beauty
of life’s fleeting moments.

Paris Design Week is a chance for visitors to meet designers from around the
world and admire their work. VELUX created VELUX ART in the same spirit, as a
showcase for artists. Transformation and escapism are at the heart of the
artistic approach. Just as natural daylight can completely transform a room,
art has the power to alter a person’s psyche, carrying them off on the wings of
imagination. VELUX ART invites you to discover the vision and creative
universe of Pascal Campion.



Essential Parfums

Essential Parfums was founded with a rebellious spirit and the
self-proclaimed mission to restore the essence of haute parfumerie
by giving a group of elite perfumers carte blanche. They select the
finest sustainable ingredients and transform them into olfactory
masterpieces. The goal is also to celebrate the real artists behind
the fragrance creations by having them sign each bottle. The results
speak for themselves : exceptional perfumes at affordable prices.

Aware of its environmental impact, Essential Parfums has made
sustainable development a priority. Our cardboard packaging is
FSC-certified, ensuring forests are managed to strict environmental
standards, and our glass comes from a supplier committed to a
sustainable development policy.

As for the perfumers, they focus on natural and sustainable raw
materials which create compelling fragrances, while benefitting
communities of local producers and ecosystems alike. Essential
Parfums fragrances are made using vegetal alcohol, distilled from
beets, zero colorings and are between 86% and 93% natural.

Perfume making, as an art form, is showcased in the VELUX ART Gallery.
Beyond its creative aspect, perfume also plays an essential role in
French art de vivre. The display of this collection of 8 perfumes
provides an olfactory experience which develops our senses and our
emotions within the home. A way to promote well-being, in every
sense of the word.

VELUX:-
ESSENTIAL PARFUMS

PARIS
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Farrow & Ball

Farrow & Ball has been based in Dorset, England, since
1946. To this day, the brand remains dedicated to
handcrafting richly pigmented paints and unique
wallpapers using only the finest ingredients. In addition
to the curated collection of 132 paint colours by Farrow &
Ball, archived shades enable customers to explore the
brand’s history, offering a rich and varied palette.

The extraordinary way these richly pigmented colours react
to natural light is what helps to create the signature Farrow
& Ball look - deep colours with complex undertones. Light
plays such a vital role in colour that the Farrow & Ball teams
design shade under every kind of light, so it will be perfectly
balanced in all settings.

This partnership with VELUX enables to further explore the
positive power of colour and light, and how it can be
channeled to transform our houses into happier, healthier

spaces.




Farrow & Ball
X Christophe John Rogers

This fall, Farrow & Ball is collaborating with American fashion
designer Christopher John Rogers to launch Carte Blanche, a
capsule collection of pattern and colour. With Carte Blanche, Farrow
& Ball usher in the iconic style and distinctive enthusiasm of
Christopher John Rogers, rocking the world of interior design. Made
up of four neutral tones, eight statement shades and three playful
wallpaper prints, this range of handcrafted colours and papers
showcases a very personal, expressive style.

Inspired by childhood memories of food and family, the 12 new shades
range from bright blue to fresh green, punchy pink to structural
neutrals. The result is a colour palette bursting with expression and
exuberance. A first for Farrow & Ball, the collection also includes three
new wallpaper patterns, all featuring bold shapes and available in
three Carte Blanche colourways. Exquisitely fashioned but far from
restrictive, the elements can be effortlessly and endlessly combined.

Carte Blanche features the best of tradition and modern design,
blending the classic inspiration and traditional techniques perfected
by Farrow & Ball over 75 years with a dash of the unexpected, forging a
timeless look to delight this season, and many more.

Farrow & Ball
x Christophe John Rogers
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Kramer

Kramer Group is a French leader on the faucets and fittings market.
Discover its legacy through the lens of its savoir-faire.

Kramer Group combines craftsmanship, manufacturing and industrial
processes. The entire value chain—from product design to foundry to
finishes—is located in France.

Studio Kramer/Horus experts dream up the bathrooms of tomorrow and
meet exacting customer demands, even creating bespoke pieces. Kramer
Group collaborates on a regular basis with the top names in design, such as
MHNA Studios, Pierre Yovanovitch, Jacques Garcia and Tristan Auer. The
group carries its legacy forward by promoting sustainable development.
Compliance with the ISO 26000 Social Responsibility Guidance Standard
earned the company an EcoVadis Gold rating in 2022.

For its first participation in the Paris Design Week, in collaboration with
VELUX, Kramer is spotlighting two materials emblematic of its expertise,
Stainless Steel 316 and ceramic sanitary ware. The first is an alloy which
differs from Stainless Steel 304 by the addition of molybdenum, a pure
metal providing enhanced durability.

The production of ceramic bathroom fixtures is a delicate alchemy of
materials, specific molding and enameling techniques, a rare skill among
artisans. It embodies the nobility of craftsmanship, cultivated by La
Jurassienne de Céramique, an EPV (Entreprise du Patrimoine Vivant), or
Living Heritage Company VELUX ART.

VELUX:- KRAMER'




La Redoute Intérieurs

Founded in Roubaix in 1837, La Redoute has always embodied French
style. La Redoute Intérieurs, the iconic brand’s furniture and decoration
designer, is not only on-trend, but a veritable trend-setter.

The new 2023 Fall-Winter collections mark a return to minimalism with the
Japandi style where black and white meet light wood. Here, the focus is
more than ever on natural materials and craftsmanship. The
architect-interior designer spirit of the 1940s to 70s is also back this
season in a range featuring chrome, smoked glass, wool and corduroy. Then
there are forays into Italian style with a strong artistic slant. As for family
homes, they are reinvented with a country charm featuring traditional,
floral and plaid patterns. Colour schemes are brimming with greens and
caramels set off by shades of brown and purple. Finally, La Redoute
Intérieurs presents its “Les Ingénieux” collection: handsome, practical
furniture to facilitate everyday life and makes the most of your space.

In addition to its creations, La Redoute Intérieurs also carries a strong
message. Our home is at the center of our lives, a place for gatherings, and
a safe place where we can recenter ourselves. Ideally, our home should be
comfortable, healthy, inspiring and visually appealing. This is the spirit
behind its collaboration with VELUX in the VELUX ART project. This
partnership between the two brands spotlights their shared vision of
transforming spaces into havens of peace. VELUX, expert in natural daylight
and ventilation, pairs perfectly with the talents of La Redoute Intérieurs to
create warm and welcoming decors. The perfect time, and place, to start
imagining your dream home.

VELUX: EEE




Radio Nova

Free-thinking, inquisitive, festive and creative, Radio Nova is a
leading-edge music media founded in 1981. It prides itself on
showcasing emerging musical and cultural talents from around the
world. Always eager to share this avant-garde vision, Radio Nova
embarks with VELUX ART on a multisensory journey. While visitors’ eyes
take in the innovative designs and layouts, their ears will be treated to
an exclusive soundtrack put together by Radio Nova programmer
Christian Nzonta.

A DJ and member of the 2023 Artistic Director’s Club jury in the Sound
Design category, he wanted to establish a parallel between music and
design. For him, these two sectors share the same creative and
multidisciplinary intellectual approach. The resulting playlist was
carefully curated to reach out, move people, and improve their daily life.

The chosen artists all share exceptional creativity, the ability to invest their
music with a sound esthetic conveying an influence, a subject, an image or
a period using synthetic and organic approaches. The result is an arty, pop
& fresh groove promoting contemplation and introspection.

Music has this unique power to completely alter the atmosphere of a place.
Like impeccable lighting or a well-designed layout, a melody or rhythm can
redefine a room, making it warm, spirited or soothing. It turns out music
and VELUX have something in common: both excel at transforming space.

iAhibd nova




OCEANCHILD

A classically trained artist, Augustin Gravet launched the OCEANCHILD
project in 2018. What began as a creative outlet slowly shifted into a
full-fledged clothing brand, rooted in artistic creation, sustainability and a
circular approach.

Working in Anglet, Augustin Gravet infuses his personal creations with Basque
Country inspiration. His brand embodies the sweeping changes in today’s
textile industry. It transforms second-hand clothing into unique pieces, each
hand-printed using linocut stamps. These hard-wearing, original jackets serve
as a canvas for drawings inspired by cave paintings and Huichol art.

By promoting eco-responsible sourcing, sharing as a core value and artistic
diversity, OCEANCHILD grows and changes, outside the box, bringing a group of
designers together with the common goal of upcycling. Each piece is a
response, a celebration and a quest for singularity. This participation in the
Paris Design Week is more than just a showcase. Being part of the VELUX ART
incubator and its network has enabled OCEANCHILD to widen its audience and
spread the word about its work.

It is also the proof that when large companies like VELUX support young
talents, art, innovation and responsibility can converge, creating sustainable
and positive impact. During the Paris Design Week, you are invited to discover
the OCEANCHILD capsule featuring

y Al
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SEMEG
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SMEG

For over 75 years, the Italian SMEG brand has carved out a unique place
for itself in the home appliance market and become a force to be
reckoned with in terms of both qua-lity and design. SMEG products have
achieved iconic sta-tus, winning over architects, designers, and
especially loyal consumers.

While some people think appliances are best kept out of sight, SMEG
products beg to differ. They are made to be displayed, like works of art.
SMEG believes that style is a distinct concept. It is the way a product
communicates with its surroundings and enables users to interact with it.
Savoir-faire, creativity and style are direct descendents of SMEG's Italian
birthright and define the company’s commitment to make everyday objects
into things of beauty.

Featuring retro curves and lines, the celebrated ‘FAB’ refrige-rators with
their iconic design position themselves as eclectic, non-conformist and
eco-sustainable home furnishings. With its singular esthetic sense, SMEG
has developed a full range of appliances that transfigure spaces and how
they are used. The quintessence of this legacy is the 50s Style collection, a
consummate blend of retro design and technology. Bright colors, chrome
details and rounded shapes make these ap-pliances—be they big or
small—eye-catching features in any kitchen.

During the Paris Design Week, SMEG will be displaying its products

alongside VELUX, inviting visitors to discover the bold yet timeless
statement made by this year’s new color: emerald green.

33°SMEY




Thomas Braut

Thomas Braut is a French photographer and Art Direc-tor. With all the fugue
of the self-taught, he embraces his art with a fresh perspective. Brilliant
colors and meticu-lous staging conspire to give his works epic scope. His
in-fluences range from the exuberance of Baroque paintings to the
effervescence of American pop culture. Through his lens, a routine activity
becomes a glorious moment of time-less beauty. His unique signature has
opened doors to pres-tigious collaborations on projects with Katy Perry,
Céline Dion, international luxury brands, French TV channel TF1, and more.

Expressing himself primarily through photo montage, alche-my between
the initial shot and meticulous post-production, Thomas Braut creates
elaborately staged scenes. They allow him to construct his own personal
universe where every ele-ment, from lighting to the smallest detail, has
been carefully thought out.

Thomas Braut presents Escape, an introspective collection. These works
express a longing for change, the quest for mea-ning and escape. In each of
the works on display at VELUX ART, the protagonists all seem to be asking
themselves ‘What am I doing here? The works symbolize the moment of
soul-searching when they will make the decision to escape and change
their life. Hidden amidst stunningly beautiful decors, these isolated
individuals meditate life in spectacular Ame-rican settings.

VELUX: BRAUT




Davylight Advisory Design

When it comes to renovating or remodeling a space, every detail counts.
Light, comfort and optimal use of a room are all essential. To help you
with these key steps, VELUX has developed a new ‘Homeowner
Consulting’ service to guide you through your home improvement
project from start to finish. Daylight Advisory Design is a free
consulting service for homeowners who want to remodel their space to
enjoy the well-being provided by natural daylight and fresh air.

VELUX provides a team of five advisors accessible direc-tly via their
website. Homeowner consulting begins with a simple phone call followed
by shared visual elements, a 3D simulation of the planned remodel and,
finally, putting you in contact with qualified artisans who will take over to
com-plete your project.

During the Paris Design Week, VELUX presents VELUX ART: an event that
exemplifies how design, furnishings, daylight, color and art can combine to
turn our homes into havens of well-being. It's the perfect illustration of the
VELUX com-mitment to transform each space into a cheerful room
blen-ding comfort, beauty and functionality. Come join us to see, feel and
experience everything VELUX has to offer. Plus, it’'s a great place to get ideas
for that design boost you've been dreaming about: a process that Daylight
Advisory Design can speed along its way.



Invites

VELUX ART

LN

ARCHISTORM
Save the date

Jeudi 14 septembre de 15h 4 20h

ARCHISTORM 8 VELUX

VOous convient 4 une visite immersive

La lumiére, Part d'éveiller les sens

Au eceur de Ponivers VELUX, U'svenir de 'aménagement d'invérieur est redéfini par
I'éveil des sens & wavers Farc. La rencontre de la lumiére er du design wansforme
les espaces et cree des experiences uniques. Chague picce devient alors Pexpression
de cer art : are créanif, art de vivre. Les jeux d'ombre et de lumiere deviennent des
expéricnees sensoriclles. Cette alchimic subtile fit de chague liew un endroit inspirant

ou les émotions et les souvenirs se creent.

7th - 16th
September 2023
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INVITATION
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VE TEMBRE
Design Week. 0J SET - EMMA B - 20H Galrke foeph
5 Rue Saint-Merr
—1 ALERIE EPH 75004 r:mq

fre organisée en p iar avec Paris Design Week
i l'aceasion de la présentation de b nouvelle pénération de verrieres standard
VELUX 2enl et 3enl.

You to discavar

RSVP ; ¢.largeowni@bookstorming.com
+33 (0)6 01 05 04 38

-_!_ 3
a8 "

w=Wi@ve!uxcom

-~

Vernissage—-Cocktail Archistorm
Paris Design Week



Event Planning

Public Open Day

September
2023
74 8 9 10 11
Influencer Day +
Da.y. Press day Content creation
(Regional)
Public Open Day Public Open Day Public Open Day
: velux ‘T‘te‘"”a‘ Parisian social
Evening cocktail party party
opm — 10pm
12 15 14 15 16
Archistorm +
Day Public Open Day Public Open Day Public Open Day Public Open Day




September 7th

Press Day

33 journalists

- French journalists

- Regional journalists (France,Italy, Portugal, Spain)
Press junket Interviews with Andre Dot

OTAL audience
more than 8 M (s 277 69s)




September 7th

French journalists guest list

Magazine Journalist

MAXI Anouck Diamantopoulos ELLE.FR Elise Petter

MAXI Sigrid Dubos ELLE DECO INTERNATIONAL Carole

LE JOURNAL DE LA MAISON Aude Bunetel STRATEGIE / JDP / INTRAMUROS Pascale Caussat

LE JOURNAL DE LA MAISON Agatha Christophi AGENCE INTERIEURS / SCENOGRAPHIE Fabienne Boe De Pirey
DECODEUR Hortense Leluc VILLES E CASALI Clara Stevanato
MODE ET TRAVAUX Perrine Scheer DELLINGER MAGAZINE Elodie Cohen
ATTITUDEDECO.FR Marianne Font ART & DECORATION Stéphanie Van Troeyen
HOME MAGAZINE Margaux Steinmyller RESIDENCES DECO Christine Boullier
HOME MAGAZINE Alice Marois MADAME FIGARO Vanessa Zocchetti

LE JOURNAL DE LA MAISON Frédérique Di Manno COTE MAISON Emilie Cointe

COTE MAISON Caroline Franck COTE MAISON Camille Voituriez
MON JARDIN ET MA MAISON Sabine Alaguillaume AMC Laure Carsalade
PRISMA MEDIA Arnaud Maillard

Regional media report

MEDIA FIRST NAME LAST NAME MEDIA REACH IG Reach
SPAIN MEDIA Mujer Hoy Elena Castelld 1100000 n/c
Arquitectura y Disq Gala Mora 1100000 n/c
ITALY MEDIA CASA FACILE Nicoletta Carbotti 327000 688000
COSE DI CASA Luisa Bellotto 10000 182000
LE MONITEUR |Véronique Cottier 819000 n/c Ad d Va'l ye
FRANCE MEDIA COTE MAISON |Camille Voituriez 1360000 n/c
ELLE DECORAT| Alejandra Manzano 2410000 n/c
PORTUGAL MEDIA Publico Inés Freitas 335540 n/c




Paris Design Week - Media report

- Clippings examples

L otos 2
EER SR CXPOSENCOURS - EXPOS GRATUITES NOUNEAUTES- FXPOS - PROCHAINEMENT —  MARCHE DE LaRT - SPECTALLE/THEATAE

18 Frangals -
Ii. | Suivez-nous!
YyoRBmd
S Les 10 choses i voir lors de la
_-__ﬁ
W Paris Design Week (avec nos
I images)
H ENG LHUL EN cASA PIS0E PROQUERGS FARAS p J—

Velux se estrena en la Paris Design Wex
apuesta por el arte y el disefio

N'79
: - m

© UNE PREMIERE POUR VELUX A LA PARIS DESIGN WEEK

Etoui, VELUX la margue de fenétres daj
participe a |a Paris Design Week. M pa
philosophie unique de la transformatio
d'espaces, la margue propose un pop-u
nommé VELLIX ART. Une manikre, & tray
décoration et I'art, de proposer une visi
transformation d'intérieur combinée au

Velux da un paso mas alld en su afén por reconvertir e

" Ay . . spacios y este afio, pm'puL
vez, participa en la Paris Design Week con Velux ART. una apuesta por el mund
diseno y el arte.

VELUX

Du 7 au 16 septembrea

5 rue Saint-Merrl, 75004 - M® Hitel de y
(111}

Tij. 10h-20h

Entrée libre

Plus d'informations ici

ymibientes calidos y rencvadt

© LE MOBILIER NATIONAL A LA PARIS DESIGN WEEK

Le Maobilier National participe videmment
paris Design Week. Le duo Clémence Plum
et Geoffrey Pascal dévoileront ains| leurs
nouvelles créations. Le Mobilier remettra
également le prix jeune création récomper
les jeunes talents du design.

GALA MORA

y por eso Velux trabaja para reconvertis
ws en ambientes iluminacdos y con

este ano ha dado un

E5Pacios 0SCuros y sin ventani

ventilacion natural. En su alan pos demostrarlo, : ' _—
ha participado por primera vez en la Paris Design Week. St woss AR
yas0 mas v ha participado prir : . ...
i [ ran evento anual del diseno manifiesta no solo una filosofia e 16 7 omSe T
nresencia en este gran cy MO andal 1al e 5 ; e -
.'l‘ I \acion del espacio, sino también un enloque artistico. G
asacda en la transiormaciodd spacia, s . : . ; o
R : < o ol nticleo de la mision de Velux", aseguran desde la . ,
‘Reinventar los espacios es Ll U s

mrcd.

Plus d'informations icl

4‘
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DECO

IDEAS PARA CUBRIR RADIADORES

ANNEEMMANUELLE THION

ARQUITECTURA

DECORACION BANOS PEQUENOS

4=

¥

SUSCRIBETE

DISENO HOME ELLE DECOR

Las tendencias de
decoracion de 2024 vienen
de Paris: todo el diseno que

hemos visto en
Maison&Objet

La feria parisina del diserio crece cada vez
mds y se posictona como una de las
grandes citas del otorio, adelantando las
tendencias de decoracion de 2024.

Este afio, VELUX participa por primera vez en la prestigiosa Semana del Disefio de
Paris. Su presencia en este importante evento anual del disefio pone de manifiesto no
s6lo una filosofia basada en la trans formacién del espacio, sino también un enfoque
artistico: decoracion, fotografia, ilustracion, moda y hasta perfumes forman parte de su
espacio en Galerie Joseph.

VELUX

Hechas las presentaciones, conocidos los datos —que ayudan a

comprender la dimensién de Maison Objet dentro del panorama de

las ferias de disefio europeas— pasemos a lo que verdaderamente nos

IDEAS DECORACION RECIBIDORES PEQUENOS PL

Assinar & %

OBSERVADOR

% (3D 3 690kWh poupados coma @ HYUNDRAI Ci
: »

(®)) OUVIR RADIO

B

rabadias iconicas, a arte do bunho,
o0 de mel de metal e a cadeira
yrak. Uma volta ao mundo do

iign em Paris

' Maria Ramos Silva (Em Paris)
Texto

10biliario que nasce do desperdicio de uma fabrica de
ado Castelo as cipulas luminosas da VELUX, marcas,

dios e coletivos mostram-se até dia 16 na Paris Desi gn
£

1023, 22:50

"'": Oferecer

..

Ro

SABONNER

| DESIGN ' FRANCE

invite a la Paris Design

Du 7 au 11 septembre, Velux signe sa premiére
participation a la Paris Design Week, Le spécialiste des
fenétres de toit imagine au sein de Ia Galerie Joseph, un lieu
inédit intitulé Velux Art. 1| s'agit d'un espace métamorphosé

qui prend vie dés l'installation de solutions apportant toujours
plus de lumiére naturelle et d'air frais

Velux Art propose aux visiteurs une découverte de I'univers de
la maison 2 travers I'art. Chaque piéce se vit par une couleur,

Pour dévoiler une vision de Ia transformation d'intérieyr

combinge au design,



SOC]a] med]a TOTAL followers gains 3 K

- Top 3 instgram posts @veluxfrance

Ty ||

veluxfrance - Suivi(e)
tashha_s * Audio d'origine

@ veluxfrance 4 sem

Quand le charme des verriéres VELUX
rencontre |'élégance de
@laredouteinterieurs et le style de

@smeg_france, cela donne une maison
ol chaque piéce raconte une histoire. %

veluxfrance - Suivi(e)
iamcamilodj » Audio d'origine

veluxfrance - Suivi(e)
Paris

@ veluxfrance 5 sem

Tous en cuisine ! &
A loccasion de Paris Design Week et
VELUX ART, VELUX et ses partenaires

vous proposent leur version de la cuisine
idéale ! |

veluxfrance 5 sem

Les grands moments de notre soirée
influenceurs a l'occasion de VELUX ART
a la Galerie Joseph! ws

#PDW23 #MYPDW23 #veluxart #velux

Découvrez chaque détail, chaque
meuble, chaque appareil... et imaginez
votre espace de réve. &

i noracontetout # 5 sem

1J'aime Répondre

Un électroménager de grande qualité
@smeg_france et sa ligne “Années 50"
vert émeraude pour accompagner les
créations culinaires les plus fous. @
Des meubles et de la vaisselle design et
tendance @laredouteinterieurs pour
créer une pigéce accueillante. s

Des murs sublimement colorés par
@farrowandballfr avec la teinte “Pigeon
No.25" un gris bleu chaleureux empreint
de nostalgie, pour inspirer apprentis et
cuisiniers confirmés. %

Laissez-vous inspirer ! |

#PDW23 #MYPDW23 #veluxart #velux

g cathy.baptut.jeanmi.bortino 4 sem Hineemtilinne soeetibmo AaeA ML, o
-~ Magnifigue o 99 Q YV A
82 J'aime
OQVY R Wosem OQVY N
@ 106 Jyaime 165 J'aime
12 SEPTEMBRE @ Ajouter un commentaire... @ 8 SEPTEMBRE

o @ @‘ Ajouter un commentaire... @

E;, Ajouter un commentaire... @

- Contest activation : @beautylicieuse - Contest activation : @pointp_fr
182K Followers 30,9K Followers

beautylicieuse « Sulvre

f@ Collaboration commerciale
edinnala « Audio d'origine

,@ Beautylicieuse Jllez-y, Il y fait bon (1a clim &), il y & de
délicieuses choses & manger et cela vous donnera de
Inspiration...c'est gratuit. Faut absolument que vous alliez y

faire un tour. C'est ouvert au public jusqu'au 16 septembre.

C'est & la Galerie Joseph - & rue Saint Merri 75004 Paris

- Brief Et video par la BEAUTYLICIEUSE TEAM
= @veluxfrance

- #PDW23 #VELUXPDW23 #MYPDW23

- Collaboration rémunérée avec VELUX

- 110/365

Modifié - 5 sem

[
G maxime.valerie Bientdt la rénovation de notre nouvelle o
maison ¢a donne des idées |

4 sem  Répondre

——  Afficher les réponaes (1)

e vanessas_777 lls ont vraiment de super idées pour faire o
gagnes de la luminosité mais aussi et 'adore leur systéme
qui se ferme automatiquement dés qu'll pleut
Gasm  Répondre
Afiicher los réponses (1)
r ﬁ Justjordane21 J'ai toujours voulu un velux pour regarder le o -
2477 Jaime

10 SEPTEMBRE

@ Ajouter un commentaire..



https://www.instagram.com/p/CxGJs-BNGLB/
https://www.instagram.com/p/Cw8TRPINyyX/
https://www.instagram.com/p/Cw8TRPINyyX/
https://www.instagram.com/p/CxAv1uJoRE8/
https://www.instagram.com/pointp_fr/
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September 8th

Influence Day

+ 2 M Followers Reach

(10 profiles
(2048 000) contracted)

Followers Reach

5 5 4 K (guest profiles,

non-contracted)

TOTAL Followers Reach

more than 2.6 M

(2 602 000)



i e
i
o0
(3
D
L
&
QD
4
Q,
D
P

Parisian Social party

TOTAL guests

more than 600




September 8th

Influencers content

noracontetout et
veluxfrance
@ﬂg Collaboration commerciale avec
veluxfrance
hazel, instrumental version + hotline b...

» Suivre

ﬁ, noracontetout & Modifié - 4 sem
‘@8 (publicité) Une journée a Paris avec
@veluxfrance 18

Vendredi, je suis partie 4 la découverte
de la galerie VELUX ART  qui a été
réalisée dans le cadre de la
@parisdesignweek ¥

N'hésitez pas a aller la découvrir par
vous-méme si vous étes de passage a
Paris. Elle est ouverte tous les jours de
10h a 20h, jusqu'au 16 septembre *+

? Galerie Joseph, 5 rue Saint-Merri -
Paris 4e

Qv W

@ Aimé par laredouteinterieurs et autres

personnes
14 SEFTEMBRE

i '-'_-'\‘,, Ajouter un commentaire... @

Nora Dumoulin

@noracontetout
182K Followers

virginiefauconnier_ - Suivre
Audio d'origine

,] il virginiefauconnier_ Modifié « 4 sem
- — Made with love for @veluxfrance E
pa— T Collzboration commerciale® #publicite

ftad

toits_de_paris ® - Suivre
Collaboration commerciale avec
veluxfrance

Audio dorigine

4 toits_de_paris & Modifié « 4 sem
Collaboration commerciale

Je vous emméne 4 la découverte de
I'exposition immersive VELUX ART
Par @veluxfrance 4 I'occasion de la
@parisdesignweek

Suivez-moi all Day and night long dans
mon joli appartement désigné par
@veluxfrance et ses partenaires =&

H#PDW23 #MYPDW
® Galerie Joseph
5 rue Saint-Merri
Paris de

8h: @ ! Oh my god !! Je suis déja en
retard heureusement mes fenétres Velux
et leurs stores tamisants me diffusent
une douce lumigre et me réveillent en
douceur

Je sors de mon (it @laredouteinterieurs

w

ludovicstrl 4 sem
Excellent, trés bien realisé, vraiment

trés coool £ 8h06 : Vite, vite, un petit dej. Mais

whazaat mon frigo @smeg_france est

2 J'zsime Répondre vide heuret 1t qu'il est

Qv A

ra ma ramanta (in naot la maral =

A

hﬂ. @ doawimmomemi &2

Virginie Fauconnier
@virginiefauconnier_
8,1K Followers

Ajouter un commentaire... @

Paul Second | Toits de Paris
@toits_de_paris
288K Followers

rachelstyliste et
emilienmalbranche
'8 Collaboration commerciale avec
©  veluxfrance
Audio d'origine

- Suivre

vf{;’ rachelstyliste Modifié « 4 sem
Publicité. Retour sur I'événement Velux
Art a I'occasion de la Paris Design Week
1
@veluxfrance & aménagé cette galerie
avec plusieurs espaces inspirants
organisés autour du design, de l'art et
de la lumiére.
On vous invite vivement a découvrir
cette exposition ouverte au public
jusgu'au 16 septembre & Paris : 5 Rue
Saint-Merri, 75004 Paris
Pour nous c'était aussi I'occasion de
faire de belles rencontres ! (ils se

reconnaitront)
@veluxfrance @parisdesignweek
#PDW23 #MYPDW

1650 J'aime

13 SEPTEMBRE

&?J Ajouter un commentaire... @

Emilien Malbranch

@emilienmalbranche
128K Followers

cosyhomebycamille et
o veluxfrance
Musica Relajante « Saxofon Excitante

marjo_lbl & - Suivre
nudi;o;urigine * Suivre e
marjo_Ibl & Modifié - 4 sem
Publicité | -PARIS DESIGN WEEK - w+a cosyhomebycamille Modifié - 4 sem

FEEO publicité |
Un rendez-vous déco en plein coeur du
Marais dans le 4éme arrondissement de
Paris,
C'est dans la magnifique Galerie Joseph,
5 rue Saint-Merri, que pour sa premiére
participation & la @parisdesignweek ,
@veluxfrance vous dévoile sa superbe
exposition immersive, Un pop-up
artistique représentant plusieurs
espaces de vie merveilleusement bien
décorés (avec un choix de partenaires
que je ne peux que valider) autour des
fenétres de toit Velux qui
métamorphosent une pigce par la
lumigre naturelle qu'elles apportent.

Quelle magnifique expérience,
fascinante et inspirante. Un lieu atypique
faisant appel 4 tous nos sens, une envie
de refaire déja notre déco, cette lumigre
qui traverse la verriére participe a cette
expérience inédite. On se sent
transporté et en méme tant comme & la
maison.

Venez découvrir 'exposition VELUX ART
by @veluxfrance

? Galerie Joseph - 5 Rue Saint Merri -
Paris deme

“% Du 7 au 16 septembre
Venez vous inspirer et faire le plein

FTTTITE S P P Mg s W1

Qv A

Aimé par bisea.landes et autres personnes
13 SEPTEMBRE

Trne las innre da 10k 3 20k

E‘, Ajouter un commentaire.. @

n ﬁ t.',, Ajouter un commentaire..., @

Camille

@cosyhomebycamille
79,9K Followers

Marjorie LAUBA
@marjo_Ibl
86,2K Followers

mathieurichard - Suivre
Collaboration commerciale avec
veluxfrance

SoonHwon Kwon = Waltz No. 7 in C-Sharp ...

mathieurichard 2 sem
Alors vous en pensez quoi 23 @'¥

AGINER UNE SALLE
E BAIN LUMINEUSE

Imagine t'es un petit designer. Tu vis ta
passion dans ton coin et un jour on te
demande de dessiner un espace a ta
fagon, a I'occasion de la Paris Design
Week. L'idée ? Recréer des espaces de
vie lumineux et chaleureux au coeur du
Velux Art, dans le 4eme arrondissement.
P

Un salon ? Une chambre ? Une cuisine ?

Non ! J'ai pioché |a salle de bain. Ma

mission est alors de transformer cet

espace de stockage borgne en un lieu

inspirant ou il fait bon vivre. Go ! Cette

fois, j'ai osé grand en créant un patio
Qv W
@2 7606 Jaime

21 SEPTEMBRE

E,:. Ajouter un commentaire... @

Mathieu RICHARD
@mathieurichard
245K Followers

alexandraguerain @ - Suivre
Kenya Grace « Strangers

valeriedewilde - Suivre
Audio d'origine

,‘H e . 9 valeriedewilde 4 sem
m Une journée a la @parisdesignweek avec

@veluxfrance

Un lieu inspirant ol le design, l'art et la
lumiére se rencontrent.

® Galerie Joseph, 5 rue Saint-Merr
Paris 4e

. alexandraguerain @ Modifié « 4 sem

31 secondes avec moi et @veluxfrance
pour la @parisdesignweek pour
découvrir leurs nouveautés I,

#PDW23 #MYPDW #veluxfrance

#PDOW23 #MYPDW #veluxfrance

i 3 marinedauphin 4 sem
Collaboration commerciale ph

w s ¥ Unmontage | {passion

= By s personnelle pour les 2 done y'aura
» 4 des fenétres partout chez moi)

laurentd9450 4 sem

Tu n'as pas chaud dans ta chambre

avec un velux 7

Répondre

hmanificat 4 sem

Répondre ™
Voir les 1 réponses Répondre
LM belkessam_madiid 4 sem sylaway 4 sem
oQvY | @ YT v
Répondra
@ 1037 Jaime
16 SERTEMBRE O Q v N
Aimé par brickhoused0ll et autres personnes
a Ajouter un commentaire... @ 15 SEPTEMBRE P

Alexandra Guerain

@alexandraguerain
288K Followers

Valerie Dewilde

@valeriedewilde
146K Followers


https://www.instagram.com/reel/CxLdlAntZtb/
https://www.instagram.com/p/CxI9VxiIXR0/
https://www.instagram.com/p/Cxdc0kHou2o/
https://www.instagram.com/p/CxKgtqFodcd/
https://www.instagram.com/p/CxI3peTtN_y/
https://www.instagram.com/p/CxI8VkpNtsG/
https://www.instagram.com/p/CxI2FqwMP4V/
https://www.instagram.com/p/CxN6AgaNiGo/
https://www.instagram.com/reel/CxOOCPRslw5/

September 9th
VIP Maison & Objet - Journalists guest list

MAISON&OBJET

o0

journalists

MEXIQUE

Travesias

RIGOBERTO DE LA ROCHA BAEZ

TURQUIE

Dogan Burda

Elif Gunenc

Moyen Orient

Harmonies

Nayla Srour Richa

Moyen Orient

Design KSA

Kholoud ATTAR

Moyen Orient

Love that Design

Siddharth PETERS

ARGENTINA 90+10 MARCELA FIBBIANI
ARGENTINA LA NACION, THE PRAXIS JOURNAL VIVIAN URFEIG

AUSTRALIE Est Living Lidia BONIWELL LOMBARDERO
BRESIL CASA E JARDIM MAGAZINE BRASIL THAIS LAUTON

BRESIL ESTADO DE SP NEWSPAPER MARCELO LIMA

CHINE - TW - HK | Beijing Youth Daily Xiaoli ZHAO

COREE H&R Ayun NOH

COREE Interni & Deco Sokhyun LEE

COREE TBC Minki SHIN

INDE Living Etc Mme Pragnya Pramod RAO
JAPON Elle Deco Mme Ryuko Kida

JAPON Shotenkenchiku Mr Yoshihide MURAKAMI
JAPON Shotenkenchiku Mr Yoshihide MURAKAMI
MAROC A+ E MAGAZINE Fatima Zahra Akalay
MAROC DECO ACTUELLE Yasmine Lahlou

TURQUIE In-Between Design Platform Bilgen Coskun
TURQUIE In-Between Design Platform Dilek Ozturk
GERMANY AD GERMANY ANNA-LENA REITH
GERMANY DECO HOME ANNA GELPKE
GERMANY H.O.M.E. ANGELIKA MUELLER
GERMANY TREND WELTEN UTE BAUERMEISTER
GERMANY AD GERMANY FELIX WAGNER
GERMANY INFLUENCER ALEXANDER PARR
GREECE MADAME FIGARO / HARPERS BAZAAR | MARIA PARASKEVOUDI
ITALY AD ITALIA ELENA DALLORSO

ITALY IFDM RUBEN MODIGLIANI
ITALY INFLUENCER - ITALIAN BARK ELISABETTA RIZZATO
ITALY LIVING CORRIERE DELLA SERA | LIVING | DARIA PANDOLFi

ITALY TA-DAAN SARA PIANORI
NETHERLANDS | ELLE DECOR NL LISA VAN DER KLOK
PORTUGAL ATTITUDE ANA RITA SEVILHA
PORTUGAL CARAS DECORACAO PATRICIA ROCHA

SPAIN APARTMENTO MAGAZINE ROBBIE WHITEHEAD
SPAIN ROOM DISENO ALBA MOON

SPAIN DISERO INTERIOR MARIA PILAR MARCOS ARANGO
SPAIN ELLE DECOR SPAIN ALEJANDRAS MANZANO
SWEDEN BO BEDRE ERIK RIMMER

SWEDEN HUS & HEM KARIN OHLSSON-LEIJON
SWITZERLAND | ESPACES CONTEMPORAINS ESTELLE DAVAL

UK

DAAILY | DESIGNBOOM

TIM SPEARS

UK FREELANCE RODDY CLARKE

UK HOUSE & GARDEN (WOI) REMY MISHON

UK SLEEPER CARA-FAYE ROGERS

us BUSINESS OF HOME FRED NICOLAUS

us ELLE DECOR SEAN SANTIAGO

us GRAY MEGHAN BURGER BJERKE
us GRAY BRANDON GASTON

us INTERIOR DESIGN REBECCA THIENES

usS LUXE INTERIORS + DESIGN KHADEJAH KHAN

usS SIXTYSIX CHRIS FORCE

ITALY ARCHIEXPO ERIN TALLMAN

UK DISEGNO JOURNAL INDIA BLOCK

UK HOSPITALITY INTERIORS VICKY LEWIS

UK HOSPITALITY INTERIORS VICTORIA CHALLIS
BULGARIA NOSH DAM KALINA KONSTANTINOVA




September 14th

Archistorm day
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Partnership with Archistorm, a magazine dedicated

to architecture, interior design and contemporary art.

Last name First name | Profession Company
BLAZKOWSKI Cristie Architecte Silvio d’Ascia Architecture ) ) )
Deterpigny Michel Architecte Acte Il
Dapelo Giovanna  |Architecte FRESH Architecture - - - -
Dohler Constantin |Architecte Baumschlager Eberle Architekten
Devizzi Cristina Architecte VDARCHITECTURES - -
Dupuy Jean-Denis |Architecte Groupe 6
Janiaud Alain Architecte AAA)J : - - -
Genty Ludwig Architecte Culture in Architecture
Boisset Véo Designer prescripteur Atelier Véo Boisset ) - - . - )
Lacroix Clémence |Architecte d'intérieur Clémence Lacroix
Bouffet Charlotte  |Architecte KOz — - -
Lagache Angélique |Architecte Cactus Architecte
Edwards Mitsu Architecte Eckersley O’Callaghan ) - = -
Lahyani Alexandre |Architecte LAME Architecture
Frédéric Imbert Architecte d'intérieur Frédéric Imbert Studio - - -
— Land Nicolas Architecte Directeur Agence France |MVRDV
Gourlain Mélanie Architecte d'intérieur O Concept Jean .
AM Jamim |rchitecte ANION? NAME ARCHITECTURE - o itect I 50 architects
Marchand Camille Architecte d'intérieur Zéphyr Harden Philippe Architecte Philippe Harden . . .
PETIT Margaux Architecte KOZ Meneghelli Maria Architecte MMM architecture a n d ] n te .r‘-l OT‘ d e S-l g n e rS
Piquee Anais Architecte Quadri fiore architecte Ory Alexandre  |Architecte associé Ory Architecture
Antoun Mirella Architecte d'intérieur MI design Pinto Alejandra  |Architecte Pinto
Barray Marion Architecte Patriarche Renaudie Frédérique |Architecte LA/BA
Benghazi Aida Architecte SBAI Studio Rougeot Eric DG Architecte Associé Quadri fiore Architecte
boisgibault Véronique Architecte Luis valmere ARCHITECTURE ET PATRIMOINE
Breuillaud Christian Architecte Atelier d'Architecture ROUX SYLVAINE  |Architecte CONSULTING
Brick Kamel Consultant Déco sourcing Salmon Catherine |Architecte d'intérieur Salmon Architecture
Degals Fabienne  |Architecte d'intérieur Fabienne Degals Thompson Davis Architecte fondateur THAA Architects
Denysova Iryna Architecte CELNIKIER & GRABLI ARCHITECTES Tron Véronique [Matériauthécaire VTC CONSULTING
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Press Kit

Why is VELUX®
at Paris Design
Week?

Reinventing spaces is at
the core of the VELUX ©
mission. By optimizing
natural daylight and fresh
air, VELUX © transforms
interiors into comfortable,
welcoming spaces bathed
in daylight from its roof
windows which all feature
two fundamental design
concepts: functionality
and esthetics. Alongside
partners like La Redoute
Intérieurs, Farrow & Ball,
Kramer and SMEG, VELUX ©
invites Galerie Joseph vi
sitors to discover 4 rooms
of a house, furnished like a
cozy cocoon. Take a jour -
ney through decoration
and art to experience a
new vision of a transfor -
med interior paired with
design.

VELUX® ART: an ar-
tistic immersion at
the heart of interior
design

In addition to highlighting its innovative products,
VELUX®islaunching its VELUR ART project, where
art takes pride of place ininterior decoratid®rea-
ting an ephemeral gallery, VELUX ©® ART displays
the works of illustrator Pascal Campion and
photographer Thomas Braut, and showcases
the work of OCEANCHILD. This artistic pop-up
is also a veritable journey for the sense¥isitors
will enjoy a dedicated playlist by Radio Nova

in an olfactory ambience created by Essential
Parfums. Their art contributes to the experience,
showing how transforming a space can be as
much about design as about artistic expression
in all its many forms, giving a collective boost to
our well-being,

Galerie Joseph: three
floors, one vision

Galerie Joseph becomes the theater of this
transformation. Each floor tells a story. On the
ground floor, visitors will discover different facets
of the home: from the colorful kitchen by SMEG,
to the comfy living room furnished by La Redoute
Intérieurs, to the elegant Kramer bathroom. And
throughout, Farrow & Ball colors and Essential
Parfums fragrances enhance the experience. On
the second floor, the works of various artists are
displayed, each one playing with the surrounding
space. In the basement, VELUX rolls out its com
pany history. Here, the brand’s past comes alive,
shedding light on the VELUXlegacy and its mission
to transform spaces.

DAYLIGHT ADVISORY DESIGN
HOMEOWNER CONSULTING

BEFORE

‘When it comes to renovating or remodeling a space,
every detail countsLight, comfort and optimal
use of a room are all essential. To help you with
these key steps,VELUX® has developed a new
service: homeowner consulting. This group of
experts will guide you through your home impro
vement project from start to finish. Say goodbye to

Anannual highlight

At this high spot of design, art and interior
design, VELUX® offers a unique experience
during Paris Design Week. VELUX® invites
each visitor to feel, experience and imagine
a metamorphosis of the space around them.
Don’t miss this immersive experience from

7 to 16 September 2023 at the Galerie
Joseph, located at 5 Rue Saint-Merri in the
4th arrondissement of Paris.

BEFORE i

FARROW & BALL

Farrow &Ball has been based in Dorset, England,
since 1946. To this day, the brand remains
dedicated to handcrafting richly pigmented
paints and unique wallpapers using only the
finest ingredients.

The result is a directional palette of paint co -
lours with an extraordinary response to light
and artisanal wallpapers with a tactile finish,
achieved by printing paint on paper. Together,
they transform homes of all kinds, inside and out,
all over the world. From ultra-matt, durable Dead
Flat to mould-protected Modern Emulsion best
for kitchens and bathrooms, and even choices for
exteriors or historic properties, each high perfor
mance finish is crafted with a precise balance of
pigments and a low-VOC (Volatile Organic Com-
pounds) water base. This creates an extraordinary
depth of colourand an unrivalled finish.In addition
to the curated collection of 132 paint colours by
Farrow & Ball, archived shades enable customers
to explore the brand’s history, offering a rich and
varied palette.

VELUX® ART is an encounter of fundamental
design elements - light, colour, furnishings and
functionality - which join forces to transform
four rooms. These spaces, staged at the heart of
agallery like works of art,are metamorphosed

by the various structural elements. The Farrow
& Ball products, and their superlative response to
light, are given pride of place. Light plays such a
vital role in colour that the Farrow & Ball teams
design each shade in all sorts of lighting, ensuring
the paint colour will be perfectly balanced in all
settings.This partnership with VELUX © enables
to further explore the positive power of colour
andlight, and how it can be channeled totransform
our houses into happier, healthier spaces.

During the Paris Design Week, Farrow & Ball is
also presenting Carte Blanche, a new capsule
collection of colours and wallpapers created

in collaboration with celebrated American
fashion designer, Christopher John Rogers.
Through Carte Blanche, Farrow & Ball brings Rogers’
distinctive flairand unmistakable joy to the word of
interiors. A foundation of four neutrals, eight state
mentshades and three playful wallpaper prints, this
palette of handcrafted paint and paper places the
emphasis on expressive, individual style. Inspired by
cherished memories of food and family, the 12 new
paintshades range from vivid blue toverdantgreen,
cheerful pink tostructural neutral$he resultisa
colour palette of elevated exuberance.

For the first time, the collection also includes
three new wallpaper patterns centred around
playing with shape, each available in three
Carte Blanche colourways .Exquisitely fashioned
but far from restrictive, the elements can be effort.
lessly combined with endless possibilities.Carte
Blanche brings together the best of heritage and
modernity, combining classic inspiration and the
traditional techniques Farrow & Ball has perfected
over 75 years with an unexpected twist, for a time
less look that delights this season and many more.

Discover Farrow & Ball paints and wallpapers

the anxiety of those early planning stages! VELBX
has changed its customer approach by offering
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personalized adviceDaylight Advisory Design

is a consulting service for homeowners who
‘want to remodel their space to enjoy the well-
being provided by natural daylightand fresh air.
VELUX® provides a team of five advisors, experts in
the field, accessible directly via their website. This
service offers free, personalized recommendations
at every step of your project.

VELUX® homeowner consulting begins with a
simple phone call followed by shared visual ele
ments, a 3D simulation of the planned remodel
and, finally, putting you in contact with qualified
artisans. Once the details are agreed upon, a VE-
LUX®-approved installer takes over to complete
your project. From major renovations to a minor
facelift to an extension or even a loft conversion,
VELUX® is a perfect fit. The focus is on filling your
home with fresh air and natural daylight. This
enhances the comfort of your home, making each
room brighter and more welcoming. Our service
is already a successover 500 requests were
received in just three months during the expe -
rimental phase. And since the official launch,
this figure has tripled to 1500 requests.

But this innovative service has much more to offer
than good advice. During the Paris Design Week,
VELUX® presents VELUX ART:an event designed to
demonstratehow design, furnishings, daylight,
color and art can combine to utterly transform
our homes. It's the perfect illustration of the VE
LUX® commitment to transform each space into a
cheerful room blending comfort, beauty and func
tionalityCome join us to see, feel and experience
everything VELUX © has to offer. Plus,it's a great
place to getideas for that design boost you've been
dreaming about: a process that Daylight Advisory
Design can speed along its way.

More informations here

ESSENTIAL
PARFUMS

Boasting over 25 years of perfume-making
experience, Essential Parfums was founded
with a rebellious spirit and the self-proclaimed
mission to restore the essence of haute parfu -
merie. Their idea was simple: give perfumers
carte blanche to create,impose no constraints,
no limits. To set things in motion, Essential
Parfums brought on board an elite group of
master perfumers and senior perfumers, taking
care to select, whenever possible, the finest
sustainableingredients tobe transformedinto
olfactory masterpieces.

Perfumers are too often relegated to the wings
while the brands, spokespeople and designers
take center stageThe goal of Essential Parfums
was therefore to shine the spotlight on the
real artists —the stars! — behind their perfume
creations. And, like any otherartist, these stars sign
their works, each bottle of fragrance. The results
speak for themselvesexceptional perfumes at
affordable prices and presented in eco-friendly
packaging.

To share its passion for the art of perfume-ma -
king, Essential Parfums focuses now and forever

on the fragrance itself, not all the trappings.
Acutely aware of the environmental impact of its
perfumes, Essential Parfums promotes sustainable
development at every step of every creatio®ur
cardboard packaging is FSC-certified, ensu-
ring forests are managed to strict environmental
standards, socially responsible and economically
viable.Our glass comes from a supplier com -
mitted to a sustainable development policy
promoting energy sobriety, namely by replacing
carbon-emitting gas furnaces with electric ones,

As for the perfumers, they focus on natural
and sustainable raw materials which not only
create compelling fragrances, but also benefit
communities of local producers and ecosystems
alike. Essential Parfums fragrances are made
using vegetal alcohol, distilled from beets, and no
colorings are addedOur perfumes are between
86% and 93% natural.

The fragrances are complex and demand
exacting efforts throughout the design and
construction phases, similar to work on a
painting or sculpture. Itis only natural that they
be displayed as artwork. Perfume-making, as an
art form, is showcased in the VELUXART Gallery.
Beyond its creative aspect, perfume also plays an
essential role in French art de vivr@he display
of this collection of 8 perfumes provides an
olfactory experience which develops our senses
and the link between fragrances and emotions

During the Paris Design Week, Essential Parfums
presents its 8 exceptional perfumes at VELUX
ART:

- FIG INFUSION

by Nathalie Lorson -Master Perfumer
NICE BERGAMOTE

by Antoine Maisondieu -Senior Perfumer
THE MUSC

by Calice Becker -Master Perfumer

BOIS IMPERIAL

by Quentin Bisch -Senior Perfumer
- ORANGE X SANTAL

by Natalie Gracia-Cetto -Senior Perfumer
- MON VETIVER

by Bruno Jovanovic -Senior Perfumer
- ROSE MAGNETIC

by Sophie Labbé Senior Perfumer
DIVINE VANILLE

by Olivier Pescheux Master Perfumer

More informations here

ESSENTIAL PARFUMS
PARIS

INTERIEURS

within the home. A way to promote well-being,in
every sense of the word
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Founded in Roubaix in 1837, La Redoute has
always embodied the very essence of acces -

| (i This year, VELUX®, market leader
| in home improvement, is parti-

cipating for the first time in the
prestigious Paris Design Week.
Its presence at this major annual
design event manifests not only
a philosophy based on the trans-
formation of space, but also an
artistic approach.

sible French style. Chic, casual, and fun, it

celebrates an art de vivre admired around the

world. La Redoute prides itself on building

strong ties between designers, artisans and
families, while reflecting societal changes for

nearly 180 years

La Redoute Intérieurs, the iconic brand’s furniture
and decoration designer, is not only on-trend, but
averitable trend-setter at the forefront of fashion
and modern spirit. Focusing on a functional, affor
dable and creative approach, it has forged a unique
style somewhere between traditional and designer.
Itsdesign studioinfuses the continuous flow of new
products with their distinctive duo of creativity and
innovationThe new exclusive 2023 Fall-Winter
collections are the perfect example, marking

a return to minimalism with the Japandi style
where black and white meet light wood. Here,
the focus is more than ever on natural materials
and craftsmanship. The architect-interior designer
spirit of the 1940s to 70s is also back this season
in a range featuring chrome, smoked glass, wool
and corduroy.

There are also forays into Italian style with a
strong artistic slant. As for family homes, they are
reinvented with a country charm featuring tradi
tional, floral and plaid patterns. Colour schemes
are brimming with greens and caramels set off by
shades of brown and purple. From the quality of the
fabric to the finishing touches, no detail of these
new ranges is left to chance. Finally, La Redoute
Intérieurs presents its “Les Ingénieux” collection:
handsome, practical furniture to facilitate everyday
life and makes the most of your space. Unique style,
quality materials: these beautiful and ingenious
creations adapt to fit your lifestyle, from your first
cup of coffee to the last “goodnight”. In addition to
its creations, La Redoute Intérieurs also carries a
strong messageOurhomeis at the center of our
lives, a place for gatherings, and a safe place
where we can recenter ourselves. Ideally, our
home should be comfortable, healthy,inspiring and
visually appealing.
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This is the spirit behind its collaboration
with VELUX® in the VELUX® ART project. This
partnership between the two brands spotlights
their shared vision of transforming spaces into
havens of peace. VELUX, expert in natural daylight
and ventilation, pairs perfectly with the talents of
La Redoute Intérieurs to create warm and weleo
ming decors,

For the Paris Design Week, La Redoute Intérieurs
celebrates furnishings and decoration as a
veritable art de vivre within the VELUX © ART
gallery, inspiring us all to reinvent our homes.

More informations here
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KRAMER GROUPE

Today, Kramer Group has established itself as
the French leader on the faucets and fittings
market. Through its three brands, three identi -
ties and invaluable savoir-faire, Kramer Group
invites you to discover a unique legacy.

Kramer Groupis a family-run business with genuine
expertisein faucets and fittings. But what truly sets
itapartisitscombination of craftsmanship,ma -
nufacturing andindustrial processes .The entire
value chain—from product design to finishes, from
foundry to machining—is located in France across
three mainsitesin the east of the country. Whether
they are dreaming up the bathrooms of tomorrow

To boost the identity of their faucets, Kramer
Group works with the top names in design, such
as MHNA Studios, Pierre Yovanovitch, Jacques
Garcia and Tristan Auer. These collaborations,
along with in-house design work, enable Kramer
Group to be at the forefront of bathroom design,
providing a window into the future. This is an ap
proach they share with VELUX

Kramer Group carries its legacy forward by
committing to sustainable development and
putting environmental protection at the core
ofits business. Concretely, this means strict com
pliance with sanitary norms, as well as defining ten
crucial challenges and four commitments addres
sing social and environmental issuekramer
Group strives to minimize its ecological foot-
print, promote talents in a healthy workplace,
ensure responsible governance, and seek out
ethical sourcing. Compliance with the ISO 26000
Social Responsibility Guidance Standard has earned
the company a number of distinctions, including an
EcoVadis Gold rating in 2022.

For its first participation in the Paris Design
Week, in collaboration with VELUX ©, Kramer

is spotlighting two materials that epitomize

its expertise: Stainless Steel 316 and cera -
mic sanitary ware. The first is an alloy which
differs from Stainless Steel 304 by the addition
of molybdenum, a pure metal providing enhanced
corrosion resistance, and therefore durability, in
any environment. The production of bathroom
fixtures in ceramic—from the Greek «keramikos»
meaning clay—is a delicate alchemy of materials,
specific molding and enameling techniques, a
rare skill among artisans. It embodies the nobility

odes to excellence can be found in the world’s most.
beautiful hotels such as the Palace Negresco and
the Ritz hotels in Paris and Viennd&rom 7 to 16
September, the Galerie Joseph will be hosting

the most stunning Kramer Group products,
alongside VELUX ©. A wonderful chance to dream
and make plans for transforming your bathroom
into a thing of beauty.

More informations here

KRAMER
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Pourquoi VELUX 3 Paris
Design Week ?

Au cceur de 1a mission de VELUX se trouve Idée de réinventer des
espaces, En optimisant la luminosité naturelle af la ventilation,
VELUX métamorphose les intérieurs en lieux da vie éclairgs
confortables et accuelllants arice A ses verrlbres qui cumbinent’
fonctionnalité et esthétique, deux piliers du design. Accompagné
de partenaires comme La Redoute Intérieurs, Farmw & Ball,
Kramer et SMEG, VELUX propese a la Galerie Joseph un parcours
a travers 4 pigces de la maison, aménagées en véritable cocon, Une
fagon de découvrir par la décoration et lart, une nouvelle vision de

la transformation intérieure allide au design,
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VELUX ART : une immersion
artistique au coeur de
I'aménagement intérieur

Au-dela de la mise en avant de ses prodults innovants, VELUY
inaugure son projet VELUX ART, ol 'art prend place au centre de
Faménagement intérieur. A la manidre d'une galene éphmere,

VELUX ART présente les ceuvres de [llustratenr Pascal Campion
, ) et du photographe Thomas Braut et met en avant l2 travail
Cette année, VELUX, référence en matiére d'amélioration de I'habitat,

d'OCEANCHILD. Un pop-up artistique qui sapparente &galement 4
3 o A - . . | un véritable parcours sensoriel, Les visiteurs pourront profiter d'une
participe pour la premiére fois a la prestigieuse Paris Design Week. X _ sl b R
Cette présence au grand rendez-vous annuel du design dévoile non

in Klasis dane nnn andhlanen

ratilarmannt A nhilacranhin avda coe la francfavinaatinm das Acnanace maais

Visit the website



https://www.velux.fr/commencer-ici/veluxart

Web banners - radio nova nova

Velux Art

DISPLAY

Format Imps Prévues Imps Délivrées Taux Livraisons Ecart Clics Taux de clics

Banniere

, 50 000 50 092 100% 92 241 0,48%
Paveé

BANNIERE NEWSLETTER

Date Recu par Taux d'ouverture PAP Délivrées Clics Taux de clics

14/09/2023 29 821 30% 9 050 13 0,14%
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Repetto Videos : VELUX Art x Swan Lake Tepetto

Video clip here



https://www.youtube.com/watch?v=dfzX7WVSBqc&ab_channel=Pierre%26Thomas

Exclusive content

Clip «€Et si on sortait ce soir» - Jenifer

Et si on sortait ce soir (Vidéo officielle) h sortait ce soir (Vidéo officielle)

Jenifer

French singer

Watch
video clip:
here

‘ @’ 894Kk followers

293k followers

@ jeniferofficiel @

1,4M followers

Instagram

200,8k followers POSTS

Quand t'as pas compris

Jaxegle dujeux

Qv . W

M Aimé par tristanlopin et 9182 autres personnes

jeniferofficiel 3 le n®9 Tour est de retour le 10 décembre
au #cabaretsauvage la ol cette belle aventure &
commence... plus

Voir les 288 commentaires


https://www.youtube.com/watch?v=9Cz9l1EmjU0&ab_channel=Jenifer

Thank you

VELUX:

ART






